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be both formally inventive while devising new ways to make a project a reality.
Determined not to become paper architects while waiting out the recession,
they have thrown themselves into small projects, even doing some of the construc-
tion work themselves. And at a time when ground-up commissions are elusive,
they have avoided being typecast as interior architects by treating interiors as | /
landscapes, with distinct “indoor” and “outdoor” spaces. That’s true of their /
4,000-square-foot store in Los Angeles for the Cambodian-American fashion : /
designer Phillip Lim. There, they installed undulating walls that suggest a :
shopping street, under a ceiling—a light-diffusing PVC membrane —that !
could be a sky. While many fashion brands have trademark colors or logos, \
the Leongs are giving Lim a trademark texture, using custom concrete
tiles, with bulbous profiles, on the facades of the two stores. The brothers
are currently designing Lim’s 13,000-square-foot office in Lower Manhattan.
Right now the Leong brothers are making a name for themselves even
without big budgets. Recently, they designed the annual Beaux Arts Ball
organized by the Architectural League of New York. The location was the
Brooklyn Army Terminal, an intermodal transit hub in Brooklyn, designed
by Cass Gilbert in 1918. With just $15,000 to spend and acres of enclosed
space to work with, they shrink-wrapped groups of plastic milk crates to
create stations, which they call “mutant” objects, that encouraged gathering
and socializing. All of it was easily recyclable, giving the architects a chance,
Chris says, to make the project sustainable “while exploring aesthetic and
cultural experiences rather than green clichés.” Fred A. Bernstein

In Siki Im’s pop-up store, under the High
Line in New York City, customers moved
around a concave platform made from a
soy-based spray foam. Clothes were tucked
around the structure so “you had to really
look for them,” says Dominic.

| Y

71 View additional images online.




